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Public and Private Broadcast Media in Turkey:
Developments and Controversies

Radioand television in Turkey constitutiee focal point of technologic, legal, cultural,
economic and pdical discussion. They amsoconsidered as a power asdpervision tool
by those onesin the countrywho manage societies, political and commercial power groups
and media researchér&specially TV has been viewed as the most effective tool of media in
the Turkish lanfl Such function®f broadcastmediacan servas a channel for projecting the

political views of the publié

Over the past few years, the Turkish broadcast medsabban at an extrenely
important positiorwith respect to its influencen the societyRecentlyanimportant increase
is in question in the number of private radio and television organizatwhere public
broadcasthas a long historyin the nation The swiftincrease in private radilevision
organizations, live nested with politicalng and economical purposd®articularly, when
effect of economidiberalization and globalization weexperiened, the overt and covert
influence of private raditelevision broadcasting over democratizatiors baenquestioned
by the whole society. It is simply because thergsentstructures ad objectives of private
radiotelevision organizations are based on fatilitg the works of media owneasiduse of

their paver over society

History of Turkish Broadcast Media

The effect ofbroadcasmedia onthe public intensifes as aesult of developmentsi
communication media and technologies, and whether these developments support democratic
practices, whether the government puts pressurer@edcasimedia and whethdrroadcast
media is a force for the good of the public are extbjwildly debated in Turkeyevertheless,
T u r ls Eydpean Union membership process has brought important regulations to Turkish
broadcasimediasector The effect and benefit of European Union Harmonization Laws on

national law in the context of thesegulations havesupported Turkistbroadcastmedia
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S e c g goeat’advancement on audiadvisual policies. With the changes made in the Law,
Turkey has made progress on subjects such as providing freedom of speech, removing
retransmission prohibitiorthe ability of Turkish citizens to broadcast in various languages
and dialects they traditionally use their daily lives, rules ofite Supreme Board of Radio

and Television in accordance with European Union no

taking effect, prevention of promotion of iglence and
discrimination against women and childrand intellectual
products and artHowever, while these advances ha
occurred discussion$iavenot ended. Meanwhilegsa public
service broadcaster, TurkidRadio and Televisior{TRT) ’' [SEE-

autonomy anabjectivity is grangéd by constitution

Turkish broadcastmedia moves forwarat a blinding speeddespitemany ups and
downs The first Turkish radio broadcastindeganin 1927 following the foundation of
Republic & Turkey. Later, the first televisiostarted its broadcastingy Istanbul Technical
University in 1952 undethen a me o f . In T9&#, tAeVTurkish Radio and Television
Association was foundedn 199Q private television broadcastirsarted andhefirst private
television channels stadebroadcasting from abroath 1993, blic monopoly over radio
and television broadcasting wemmowed by constitutional amendmenh 2011 the highest
sharethat can be owned by foreign capital in a private oadr television organization
increased t&0%. Nowadayswhen it is ompared with other medigelevision broadcasting

is attheforefront in Turkey both for its effecting aeand economidimensions

The Role of Public Broadcast Media

Presently Turkey has #roadcasmedia sector whicincludes 263 television channels
and 1058 radio stationsand the broadcasmedia sectois growing each dayAs the most
important Turkish public broadcastédfRT broadcasts tourkey and theoutsideworld in 35
languages and dialects with 15 televisarannels, 7 national, 6 regional and 5 international
radio channelsplusthe online broadcasting via trt.net.tr , trt.world.cand telexalong with
publishing * Tel eVi ZYON"” , “TRT Co c u k "magazines® TheT RT
governmentuses TRT for clearingnegative attitudes regarding Turkgyomoing cukural

and religious valuesand creating a positive appearance with regards to execution of
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democratic steps and public diplomacy prografte gove r n nseinfluence on theublic

broadcasinediais both obvious and enormous

When Turkish public broadcast mediavas founded they were firstly based on
supporing all the efforts of the country. Theyblic broadcastindhas been undertakingn
effective role in conveying national values to society &mag been continuously aiming

integration between government and societyit has been functioning taeinforce

communication anthes t & attgudes towards broadcasting
S B L

=7 === andcultural develoment It also has been aimirtg reach all

demogaphic groups The public broadcast medidas been

trying to direct target groups with plannethnner for taking

decisiors to go into actionto performthe supervision and

guidance task othe state andto legitimate thecultural

realities and control theociety to acertain extent.

Turkish public broadcast media also ishelp state clear ugoreign politics inthe
s t & practiceThe latest channels of TRT targeting neighboring regions can be seen as an
important broadcastmedia activity carried out by the governmemRT-6, TRT-Arapca
(TRT-Arabic) and TRTFAvaz channelsall started broadcasting for this purposghe
government usethesetelevisionchannelsto create a positive perceptiah the nationand
emphasison the cultural, religious anccommon valuesn the region For instancebeingthe
first TV channelthat broadcast with different languages and dialdd®3-6 is to contribute
t o T s interrayidnatelationshipswith its neighboring countrie§and is particularlysed
as abroadcastmedia source in response the propaganda war of PKK, a terrorist
organizationDeliveringsoftme s s age s r e gaultwal ricklgnesy, this ghanpel also
aims to break the effects of the broadcast of Rgjthe media organ of PKKThus, TRT-6
servesaa n i mpor t an tssttaegadommunication witk Kuyd&gs well aserves
as an important freedesecurity balance gtication with which Turkeyuses information
regarding domestic and foreignliotes effectivey.

Another Turkish channdhat also targets itaeighboring countries is TRArapcg
whosebroadcasts target 22 Anabcountrieswith an attempto make a positive contribution
toT u r Kk iatgriatsonal relationshipand to strengthen the bond betwdemkey and Arabic
countries Moreover TRT-Avaz startedbroadcashg to the Turkic worldn 2009 It covers a

wide areafrom Far East to Balkansincluding Uzbekistan, Kazakhstan, Kyrgyzstan,
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Turkmenistan, AzerbaijalBosniaHerzegovina, and Albaniégr a total of 8 countries with 8
languages nativd those countries, aimin@ create a unity of thinking betweenirkey and
other Turkic RepublicsThis channel appeals to a geography of approximately 250 million in
27 countries and 13 autonomousRiblics from Middle East to CaucaduSounded with th
Turkic world in mind, TRTAvaz has been designed to shape and appeal w@egadbgraphic

with cultural codesnd represnts both the traditional anchodernTurkey.

In addition topublic television services Turkey alsouses public radio services to
influence both domestic and foreigrublic opiniors. As of today, Turkey hathree major
public radio broadcast services, includifg@dye6, TUr ki ye’ ni n (VBieesof Rady
Turkey) and TRT AvrupaFM (TRT Europe FM) Radye6 targets Kurds livingwithin
T u r Is boydersaimingto contribute to Turkey snity and integrity, strengenthe bond of
regional citizensandhave aposi t i ve ¢ ont rsifoeigrirélatonsas veell® Tur k ey
Another radio created bythegoveremt i s TU0r ki ye’' n broadc&8tsmi34d Rady c
LT e T languagesews, talk shows on various subjectsl an

. Tarkiye'nin

o ,. il — SR mixed music. Itstarget audienceare peopldiving

abroad. Broadcasting 24 hours day, the radio

refl ects view won kagigus domestic and
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foreign issues and promotése image ofTurkey®

In the meantime, Ort wave transmitters of
Ta r ki ySesiRadyosy the Woice of Turkey broadcasts to the whole world via satellite
and the InternetMeanwhile, he purpose of TRT Avrupa FM te broalcast to Turks about
Turkish culture and policies.Together, thesetate television and radio servicesrve as a
systematic and effectivi@ol for Turkey to form close relations with Kurdssidethe country
and Arabs and kin Turks living in the region.

The Controversies about Private Broadcast Media

The world has seen brivatebroadcastnedia organizations grow, and this trdras
led to the fear thaa few mediaorganizationswill increasingly control communicatioand
media and theywill affect public opiniors, national agenda, democratization aglbbal

culture.*? ¢ ¥ These and similar worriealso apply to TurkeyTurkish private broadcast

8 http://www.trt.net.tr/Kuomsal/s.aspx?id=televizyon+tanitif13.02.2015)
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media is generally in the hand$ investors. Invesnent groupar e t he ownser s
foremost media organizationand media organizationgften change hands among those
groups.In recent yearswhile a tensiorhas beemrowing between those whmld the power
and t hos g“inorke thiskind of tensionis evenhigher.™ For example, sing the
environment of freedom granted by democracy, the n&thald be a mechanisthat holds

the government responsible to peoptelan observer above the governmértiowever,the
Turkish private broadcast media figiling to discharge those responsibiliti€%r another
example, e less media ownetkereare, themore poential political power there i€ This

scenaricalsohas been seen in Turkey too.

The mlitical power ofprivate media organizations in Turkey is basedh@&economic
and political interests dheruling political partyandotherpolitical organizations. Thushe
of the most important issues inufkey is the association formed based idaological
similarities between political organizat®mand the media. Media orgaaimons in Turkey
rarely present differenpolitical views equally and do not respect the principles of political
bipartisansip. As a resultdifferent groupsre notable to show msence in the media equally
and objectivelyParticularly, Turkishprivate broadcasnedia ha already becomthe primary
transmitter of messages aplhys the biggestole in shaping target masses, yeplays this
role far away from bipartisanshipnstead, owners othe private broadcast meddatten
disregard the principle of patal bipartisanship and ignoemaratic processs whenever

they like

As a resultthe private broadcast med@events people dm learning the truththus
beingunable o satisfy the role it has undertaken on behalf of the pubbday access to
information, learm g t he tr ut h a nehs viaxhe meda ssnongthe dasie ’
rights and freedoms of the peopl€&he private broadcst mediain turkey hasfailedto serve
and promoté h e s bdsit rigltsin other wordsTurkish privatébroadcasmediahas not
performed a civil supervign task. Rather, ifunctionsbasicallyas atool for political and
economic interest®f certain power groups of the countfgecause of theseat actually

produces negative effect on treemocratization othe nation

4 Robert W. McChesney, The Problem of The Media: U.S. Communication Politics in The Thistty
Century, Monthly Review Press, 2004, ppll&

15 John Vivian, The Media of Mass Communicatiblinth Edition, Allyn&Bacon, 2009, p.466.

vivian, p.462.

' The Ownership of The NewsGreat Britain: Parliament: House of Lords: Select Committee on
Communicationsyolume 1, House of Lords Papetsindon,2008, p.60.
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Conclusion

Media in Turkey has becomeone of the dominant power with which other
organizations must keep upnd also, the whole political proceskargely depends on the
media logict® ® *° The currentbroadcastmediain Turkeycamot be effective to form more
democraticand civic society. On one hand, the technologically very advanced public
broadcast media services are basically used by the government to promote the international
image of the nation and to serve as a tool for public diplomacy. And on the other hand, the
quickly grawving and powerful private broadcast media servaresnot doing a good job for
the society and the publitnstead ofproviding equality of opportunities andervingas a
defender of human rightsinfortunately,most ofthe private broadcastmediain the country
induces people to violence terror and ethnical discrimination, provod&sdity with respect
to class, race, religion, language, sectaren., thus failing to making a contribution to the
social change in the nation, particularly to fiaitical transformation and democratization.
All these may suggest th#tere isa big room for improvement is waited for theoadcast
mediain Turkeytot r ul 'y r epr esent aaredts, thaughllfielingtthisttaske p u b |

may need varioukinds ofchallenging an@&nduring efforts.
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