EEEEEEEEEEE

BEBREBRTES vz p.2-3

BEAHSHEMNMHERBENE /maE  p.4-5

EEFEERIR (Xith) ERRESG/ 5mz  p.6-7

IREERSEE /#

i

% p.8-9

e EESVFEREMRN  E8m  p. 10-11

EXBERER / R=s p. 12-13

Radio Development : Focus on Asia / John Yip p. 14-16

BESTITE : (ARABUAE) /#x p.12-13

+ZREIREEE p. 18-19

BRESEEH p.20

www.rthk.hk/mediadigest

CERELER) LR ESRER LB ERE

MEDIA DIGEST online version provides category search and archive of all articles

Lo «mimain) mEsEa g - MREnams - SHREH -

ARSI AR EESRISIZ /A -

MEDIA DIGEST is published by RTHK and produced by Corporate Communications Unit.
Enquiries and contribution, please contact Managing Editor Ms Mayella Cheung.

T/ Tel: (852) 27941677 {HHE/Fax: (852) 23384151

EHS/Email: cheungll@rthk.hk



[Els, —5 . msmamneseem - @0
SLEA T ARTEAMNEAS  F AR A EE
B o AEEHYS - EEIEE - FEESE - REiE
HEAEBA L - BB MR R AT S
B - REAREE « NN FSAE - B
EEBIAERS TR,  EEENEEAR
o EEGFENBEAR - BB
£ MDA RS - WS EEE -
MR TEES, BEEASESE L sh
TR LA ERIDETR - Rirait e
PR o

ZHBUARER

& A B S — PR AR FETIZ R 201 260 578
MGEBPENBEEBFERNEXER - UFER
MR ER L  BLUEBEERERFEHE -
AEENCHEHEMMEREMBREAN TF
Ry o BEOEHFICNRBRMBECOR - #1H
BEMEERLL] -

RETEA - SLEBEEN BB REBUE 52K
S BRIz (BEERY M (PR
WY EEMRLELREEREREZELEEN - (BH
Ry Bl —mEREZEHFERLRE ; MIKEEEB
EHREN—RBEEREER - BIZIZEEER - 25
EH20064F 108 A =& IbAIFHEE ()
SBER— (KI®Y > 2011F11ATAE Bk
BEMEL B EIESH  aWETHRELE
MERRTE - TERIEBE—RNEEBEN—@ - B
HBIRES IR 5 (WA IBRAR » BRARRARAR o & —
R AR B F] SRR B UE - RS ANRRESE
FB PR - ARSI A AV BUER R AR (party

newspaper)jZ B3 2 REE Rl —RARZ IR D A >
RARERZESMAmER  BHAFTESFER
E > BEERNEKRTEE -~ EEds - ERkE
ST A EMR o

BRABTFENMES @ FEZARKNEARESE
1R o BARATE N A EE — B RE AR RE
FYERERFTREINE ? 2011412016 A &P EEE
HERBREAMEMMEMTE—EER T8
R ERRRENTTHRE L - BEFEL - HI5E
BURFAT - B11H2THA2EAZER2HE - &
A—(E A BE - EEREERE - SRFTBEEES
TEAIFRE - F 1068 BEZEXMW - H122
Al - RSN EEIL - A - BRI
MI¥RE - 1168 - #HEVSRXM R B 748 ;

HIHRE - EARZ—(EF2E -

g BFMAE—T  HEEESHEXW
1228TEAG - MAEN=EBLEEHES
MAE Y608 tbBPEEH S ZA+ - BEEILH
1T15RIFET - U= FHEER% » 564
Al > LB\ Y —3 ; HEmMES - BEEMER
(FREE)BIR & (FER) - HRIEIES BRI ks
T2 (29:19) - (BEEARLEE TIRSF L © R
gL - 20114E12H8AE140E—28K -
BENRERARLZEHREG » LBEI32001484#
ERHTRE > HP = AMREEFCHERR - 5
T—*—1608) - BEAEHHENSEBA
"EE, BB

EREFBEMEREEF I

EAERERSEEFEF TEE, FE
R%Z - ARAEXE "E, BY  BE—ESHTF
R o IEEEAEREEMMBUERNRE - NawaE
FIENREFENMEETHRAE - EBEEEEE
b RIRREEHE - 882K 8—FFEA
BXBZL  MIFEAVIELEBED REEDS
— R 1. AFASX - (ERRERERERAIR
B&= CEMNERE > MALORFEES » EA&
BTFMEEMRRE ; 2. REEER(MNEEE) R
AR E RN ; MEMERRERES - X2
FER#Mt AT B2 EIR—TETT A (RAREM I AR) » ZRIZEX



BRAR ; 3. BMEEEIRNEKEREZOE
F LU ERBAFLAGHESE - 2K
THEZER T OB %(EREKAE ; FIRRZE Z AR
BMARRE AR TEERE, — T 5 B85
iR o DIOSE— RS RIEA  BENA
HEBET X -

g FEEREME201 24 4R - TR
ERAEREE2012FTHAAERRRA T H
B, —=ITH14H®ZEAR - S RAEAMERH
BT - BEENPTMN TR, - BT
HEBESER—IR; fla0 - si2EAZIFEM
S RARSRBERO%  FEI% - SMO%
FEEEE —E "RER, BT EAMALUK
Wk —2 - ZERFHEAIB—REWER - B2
EERNEERERICREIF LR 2R
—FmE - IAREEER " RAEEERM, !

BEEMTHE - 2011F12817H - =
ERFIRZEANRITE SR ERW > B=KH
RERCDEEERIETSRAFEENNRKRE -
gERLBTF S AMBELD - BRBEER
BET  BEARARXFREEEFTRZXNE+/N\E
MTZ8E; XFEREEFERIAN=28=T%
B XFRRERBRN=8AhTZE 5
EEFIR IR - BEMARA LR ~ iEED
R BENEE—FTNRUWLEBRFIBEFE R -
RiB - R - B (EBra ) DIAHEMMEE
RIAB - BEATIAFTERSER - HZEE
TMEREZELEAN - —RIRFRZE NPT R
a8 o HE - PTLAANLE - ERAEFERIRGE S
2 BIIFAREAETHREMEIFEN - &
5 Bt e RESBRWEFEK 12T 0 X
AEERERE  REFALINMEM TRE, S H
R BREBZEBA "ERE, o  BHEKRWE
BMEBmEERE  ERFALTHEEEBET -
KREZEBFEBABAEDL  FERERKRER
SN =

Wi TRIERESE

BEREERAERWEE - EEEPIT
LEBATE > R4 flal - TVBSKZ
2100(Be_EOR)FBITAED ~ CHE®REE)

PRz CEHERY  FRZ (FTEHBEE
By - JetiRra iz (EFEIZEZEY » KUK
=B ARFEFE) 82 (RERERKEHE
B FE - —RERWERA(Z)EHEAY - RE%E
Mt BREBHRER - BEREEEESE
NMEEFENELE °

BRSENEESEONE  BNAEME - =X
AreEEMEM T T A, c A—CBEE
B9~ MK > MEBUEEK > BREEETA
1t~ IR B (stigma) EF L - EITBREEEA—
BENARITAR A LE "HBIE, EHE
BEHZBEIHWBNEE > MAS—EN "
B, o BHBERK-

Blan - /T EHERARE - SREEBRTIE
2. GHE2EEANDEIIEEZEESRE  BRE
BERR - RIEETRM - #HEE—RESRZE -

BEA SHERAEBE - REESENDEERERE
HAEBIND(RAER - BLEZLEHW
45% ; KEREFHY 0 14%) » —HBRAET) - AZRR
TR, > BREENANR2011F9IA10HE=RE
T ) B —RZARAHAREISER)EE - WY
ZAHBABURRE = RITE W « BMAEEN TAF
AEFARUE ) 28R - BRIFXE - BEHERE
FEOREERHEEAK - MRAEEH - BRE
HIMEERMILIEZEZEREREES  F21R
UL B B EMNERER KRR - BUEE R
JU AL, BB e

REEXEMmE=xR - BREENARZE ; BEE
MAZSE - R~ BEEERANZEZNDEE)
MISBRBEN—REERBENRB D RZ 5 6
EENBAREEZENS - QEBOS TEM
REEENIRZ GRS - BUNF ~ IRE ~ HEMAR
HHRZERIER - @EENES REHIESE
o BEFEERBXRIE  BEESEE T A
NFREERREBRIE -

3 ERE
SARBHE R BIR



FAN HEBOMBABESREN, o EE
FRET EHERNAXEESRBZLEEAE
= > MAEMWEEAERNKERE &AM
BEATRRER - IS (EEEEZEENERERT

+N\EFERHEEEEEIR

BEARMENBEEAXLERVGE - 1Fh
BRI FEEESENERER - REQR
EEXBEELLAT > TE7 +/\FFRES - 3L
ATMRYIEE - |REBER—NANOF - HERRY
ITHRERFERSELERY - tHEERER/EBET

e FRBEEKSESREHEABERS HEEINA
TBSHYFTI -

T+ EE SRR

ETHRTREAHEREBRGEIHETFR
BRIz » HFIAT LSRR E+F e E L
TRAYUAEER RS -

ATRRERBIBNRZEUF B - T2
RE > HP—EFRREARBRERPEER
IEXEIZEFEIFEEE - — LN\ FRBEAE
WERERPRESERN - HiE LRRERE
TRIRE - N EERFAET

—EAXEERBWEE > [ e e

BREEBHNBIALESEE

ENEE N NFE  En B 3AN

EHAHLEBENIBELT

FREAEE T e o EIRE
FIEH®E  PERBITH
R (GIO) 1FAEKR
BRESEENEENEEEHE
g R—hAA\=FmMi
ERALRBEIBHIER
D RO IRERI - BB E R AOME R
EET - EFBHRFLBEXEERAR
(TTV) ~HiR (CTV) ~ FER (CTS) F=
HERBERER S - LB ERFERERAHR
ERIETE -

BE—AAL—F  PERBTTERR (¥E
B LEKEMN) RE "AHEBRECERES
B BRI P OREZRBRAARSE
28 EZERITCUSREE  iRAHE
WEEZE @ RAZFEXZIEREE - 820
IR BRI AR B BE 5 B8 = T TEMROBUA s B
B8 - A tFEARA=+—H  AHERE
MEIRTEILER IS =EEE - HEBENAHE
BESRET TN ERE > AHETRXIEEE
EEEFMANFER—BHIEXRE -

NEFE#BPHN__E2EE2RF > AHEREZEA
HIRBEEE - NEFE T —KT - E1TT

ERVIERENE - BN\ FENARMEZI=1+7A
FRETR (CTS) @ &HE "TEEAHXERSE
TREE , (Taiwan Broadcasting System ° fi§
BTBS) > MBI =FKRERAT—FFXEIR

A AiE R R IEE
RMEBEFEETAIE
F LB AT —E#HEL
TRV EZERLIR ©

TEE-FE5 KW
HH AR FEHEREEE
BREFEMN=TEZ=ET (TEBEEKREZAIM
) ZEEBNFTBAFZEHIRIFEXREE
REE) - EERRFABTI/\FR - IIERREATR
FHRE EERFS % EREERLEE
= BEEAREHAGRMIBENRERB/REMR
B o eI RMIBFRIRKEEAEBRAEZEZESE
HIERASE  EERA/ERER - RERE
i~ REBEEHRE=KERAREZEEZMAL
FEEENER - TAF - SHEHEHRHHFES
B AREFAEEEZRETARENERE
i ZEENREREERAZZIRSIE - B8
MRELE=xREFHEEFTLERMFER  FAEMEK
—BANA+EE=RLU L MDTE—FHMAR
&It RMER L - EREETE B AU A LEEN
FOLT—ANANTEET BEmMS > LEFE
RRRETBIABE R ERE—EEES -

S—EEFEIENEEE  S8FEARDE
EIRBERNNEBEER - EARMIBERFTIEEE
RIS - EEEFERTREEERARIZFT
H BE2ERIGEFAANNEREEHZER -

ERATRMAESHGX - BEARAERFIR



ETEMTHEEEBHRF « TR EBILIRERE
EBEERD o BHOERAIERE - ATRIE R B &
=FTHEHFEFEMEEHER -

ETFLBATREBSIBEEEE « 2K
RS KFENB - TR /N\F/H - &HIEZH
BFIRAMME > BRI —EZEFAABXE LEE
SUBTFREHE > RIFBEAL - BINEEAFE
BB EREEE - MU EBRFEEER
B¥EEERFEEHE - LERAERSMHETB
(EMEY ~ (BIKBIKEY ~ (BREH
Y ~ (NGOERE:) - (FEBBEEE) - BB
FREETIRESSAC - TERE QBRI TEHEE -
WRRTY ATREET BRSNS EaVEREE o
b EEEFA HRHBIHD S EE EEHME
RAETEITE @ ARMSXHFEF2RERE -

REIRATEHENE > PIFAREREAUINERZ
—TERAAEII A B KERREAI R A IEE
X - BEARMNEBZESXBEARIIAZK
R SIREENIARR - R EES RS - BT EH
E - REETB - UREBEFTENHIE - ZRETE
EHXEEE2R -

ATRESNBREZT EFURKERD -
FIRERREFRIEZIR SR ER - BTHIHEI
AEZE=FEZINSERBERZEF R
M B ERE R RER ATRAS B B B IRIZE =5
B ET B &% - MERRE B RN EREIERSE
MR BME LR ERSFHEE - $HER
PHRBEERFS —EEBRNORIERERSE -
FLEFTIRBEERHRAIEER - ERBRAESE
B EAFERRRREEVISAE - HDVDE&AIFE KR
ESTPAN = 1a

B K BRI R SR e

HFIRI LUB BB R ATRIE 2 iR
IKFERRMAVIMIFEFENEMRE L - IE@ER
EZFEXRBUBE - FEUFBREE T EA1ER
T BERWABZFRD - TR - A0l
E¥ TR IRIEP B R ARIAIRFE S - X
ATEEITNE RS - TREEERREHRF
7 - BLERI R - 2R REERR R ATRABIRF TS K AR
M EETFEEETHAY -

HATFIEE I IETEDLE - IRERER
FSREFNEREKTE - BRTAMARERZER]
HENZE ATRBITEIRE - 85— - AHEBHRIXE
SIRBEETILEREE > B FHUEIITR
BaR@EBAIEE - ATRMA R EEEISE ZAIEL
M - EEREZEES EEREAVERER
B B TUESEERRARER  PERBK
S THHETRE - BLUEA EBEERL iH &
ENEAR  GEERERE—SMOBERAAREE
AT - EBRRMBHESEHEREETE 0 ART
BRSEESHFER  LEFESHERBER
WK BEREZEHEAR  MEIESR(FR
Bz > WEELBREPFINRESBOANT - 20l
A LB REE AT E - 158 SBUER BT
B FRAISESEE -

EEBL fEZE—EtEBERME—AIHD
SEHREEHAALEHRAEE -

AMREHDS EEEEMNEAX HIER S
HEFEMAERE  BMERIHIRME (2087
BEE) @ DBERIFINEZR - RIELE
RRBERE @ RIS EBIEAGIS LM - I
REEZBENER FELAREB ARG
LUIRFIE R RSB AT S EIENEE -

HoBBAFNSF+A LY 0 AREE
PISM A B E S I TR BT B DS AR 51
SEELTIRIEESE L7t T N
SR P 2 8 B 12 — AR R R TR 3R 7 T A R
WRIMERT  BARNHEKEANESRER
ATRERORIE - ESEREEEE -

LR OEER LTRSS

ZEET—FYahoo!EFE A ML ETT—IR
HE - BHREBLARERESBEREERIA

E o FERAARMNSENEREZZBRBAEE -

EEFAHLEEEBENZROCEERAHER

% EEROQHERIENEE - MEEER

SERIFMNGTRX  MERZLEHMEIEEZE
BERERENR -

-1 BRiAER

MEEAAHBHECEREESSEIKIE



(R ety EEEEBER (LTRSS
TVB) MEIAYRS S EIRAILE - 5220115113
21 HE % o chElAFEHE S8 iR & K S 28
S 408 52t R4S e B O RR AR R S5 FE HY » 12827
H - hEEREEERERER (LT EEE
BEE) FoEARBEBIESELS - BEES
BRI BEURE - 1 R P BT A A R FE AR B I Y
BEER - Ll GEEBSASEIY KB +—FOBE
LI BRAE RO TR SEMEE AN IBES - + 5 - PPSEE
SEUCE e © 1B 2 A5 4RI S R B A B AR B
LS - 128310 - FEERREEE
BANE biEge T RERH, RIBET " HOEK 0 ARISAE
RESE SRR AEE - AMBEEIA , - Mg
TRSE T REH , BIFETR T HESRAERAESS R T
BAEMBEEEBRNKNENRNS > *F 8@
ZINg °

% (PA¥R) 12RH28H#RE » EEBBHE
FEEREF/HE  BEFRTR T AEREL A THEM
REFRBEIIRG . - BAHWKREEAERENOE
BBERERA - RBESHER @ BRAREZREHE
R APER L E BB AFMENIRR  TEREZ L
FRIREEERBEAPHIRT "EHIN, &
e BEFANREETILEH " ARA L AVMEE
BIIERERTIR - th B EEIEZBIFES " 1989
FEHREEZXZHBUAEE - #itt - #REIE B
1282581 (BAFR) #EX - FFEREIFEREG
F7NP0 , RS LIt 7% 8 =R IR - SR (PR
I 128 29 5 i AR/ B BB 4B EE B BERR
RIEEEETE » TVBRIMFEH - (REH) E&EE
Bl A EEARHMREEE - MEZBRESR
REZFR - LRI B BUAREM °

AHEIE - tHEEONMELIFAR > thihJE
MBIENATAFREBNEE M - #3778
BEERRERE - =EE L TVBHETIB—ALH
EARFHERE—TERMERARES
R REE2EMER ; BUEBNR P XAERES
SETERERBUBARE 0 BEEHEN (EXT
BEx) FEENRE - B2 > (XRHEH#) BETE
iE - LT 2Rtk - EE—S0IFETAMEAE
TRE - BN T T F AR EIRIE KBRS IEAYEE

FEERA , -

EEMKENBEFELRS - BEEMNER
FRJBERVAE SR - M —FEE AT - BMBAFEEE
B EETEZBENM > RS RTRER
EABUAEE (IS ¢ = ~ @EAXXTEIRE
BRARERET RO EFI 2 %R - BHEREMET
MAVAE - BUE—SEFEITIIN -

Bz S . RS

it ERHENTARABTNES » BRAX—I0
NEBRHMTEEFHEREG  MEHENEEAS
B8 "THEE NESE  UmZEREHEE
& o HEBELokman TsuiBEEIMEFMRY "
F2BE3K 1 (panopticon ) — 5a) 4t AR B A9 & Bk
MEE-1F "TEFREEML A WERNILEAS
TEIFE - B2 EAREIFEIRIEA - 25
Z 0 JBAFNE B O ZIIEHESTR - B2 T ANEE
TRAE(AIRF ~ AIHEHEST - MM TERE b — -
(REH)Y MRBIBRERER - EEHEB
WRIgHEZEI BT S EER 7 HEKREA
o MESEAMBES "EHREB ., -

FH—TJiE > BRAITEEZENA M =R E -
HERXR—EHIHRESEGAVETART - 97T
BB R FEM T REIES - EEAlEhRICHE ~ T
S - LRP2PEFR LEIR - RUEHIRING
VRETT IR R AIBI KB KAE (GFW) > 7]
LLEB IR ARSI A AT H 5 B8R
EEmphEEME TR, R - s LS
SRENE - FEILE - BT EFNESE  ES807E
MRERAEGREE - thEl > BERSERER
BIEE S RABILEEER "B, -

BRI HMA

HX > BENMR T PERBERBEAAETE
FRHYER - ARUHRIIAHETARE
# (ZELEMRBITIE ) HRAEBMIAIERE] - (XK
Edih) TEARBEWREESE - EEBDIRIFTEEM -
FEFNEXX (FEAEBRBABTEIREEE
#Y (R (HEEIRY 2010F4H5E) 8 @™
AR TR TEREARLIFEN " BEET
MR, - BREEEARFRE (EFTEBREL
ERBIEITIER ) - EEREEERAEE - i
4t B REx - EMEEAERIERT - FA—RI%E



EEBNIEERLEAMBRAFOEE - &
KA RIS AE A BE H B I AR /S 3 2 RO
% o B B AR EME BUSIRTUE B/ - A
EEHSEETRE% -

HEEMNEZEREF —2004FTVBEIE
(ERBREE) EEBBHIFEIFFE - (FER
H#R) 2004F1083HR " &R - RIE, KB
eI 7 ¥IEXBIRIFEL - BEAER BB R
TEERAZBEPIIBREIRF - TEFE -
BT ERIBBBITIEE - EHTAEHET
TVBTERFEEETREBHEHMVTER
£ - ZBIMRIIE "TEARARNRE ) - KM
FZBHL 2006 F T A AE R BIRETT T BLE 51
E o BEEZAEMEBEWREE - ttsh 0 TVBEAI
£ CEODER) NE2REtE2 2|5 - T—
BIEEEENIRET R - Bl AT EZELEE
1EhiE - BERERRWER - BEREFE
CRISESEITIRGI) - EFETAEMEILSE - 56
B CEOCER)Y ERRMBEMREIBE > MERELL
"EUARRRMm L - BEEBRVAET A ? MIEX
BERYEIZE KB —URRBNE S REUAREE
ABREZ EREIR B EREERETE T o FTLEF IR » RIR
EEafs - E5EEAERBILLEEEE - tean
BRIRE—R (MEEXE)Y ~ (RBEHED)
MF1SHFHIBE (WREY F - WPBEME G HREZ
E(ZEVEE) BRIERERMTF - BEGF
CKEHMEY EMNBEERR - IB5FERE - #AILL
TEHESHEE, - BERELERAAIZH R
RARERE - BN BN BISERRFITIL —BE
& o

BX @B+ F/8 At IEEHES
(M2 —HBMERE) AI5IE (IBIBJ) B
TRE > EZEGRE - FEARKBERDAH
BEE L BRT —REBEMNI1989FMmE
HESERAVAEET - HERE T HRERE AL /N\+
FRUVBEFBEEEES (MEZEE
%) > IREREZRRNITFBEEZEMNE
B FEXEERE (RAAXRKE) - S
B A HEHE AJESE © BBEANTAME HAIEER
ER GEERIRBPEEFHENE)  HAZABX
MRFEIRIAF o fbigH - T HMIRSEHR - @
HEET T —A/NER - —EREVRIROER L - B

EHEIFEFE EHIRNATFRES > WKRER
HH B TREZREESRRE—RIIBNERE
< o ¥ (REH) AR > AIBMNE T EE#
2

AEERERIEKR

SIERZELL - SLUTN RS HEA - Rith¥
BHMSERI IR BIRY E HIF B A E EEiR B
Bl REEENEERE > MELEFEEET
ARtE - EEERERENY  ¥HRNEBEEAHE
HWHIBIRENE - EHIEMRE@RENEEAHN
EHRE @ IEHMEERBIEEHEBRIEME
o BREEARIRYE (REHM) S  BRERT
EHBTHEEM  ZHENEET—H > BRI
AEREMNARERTZRBRE - iR
SAREEERIMIBRAZAEILE - RS - REHIE S
HKE  BEREFEN—RALBRKATEERSEUA
ORISR BN IR 51 ~ BUAERFIE L © ML E HIER 2R
BIZIRKE - ERREAR—RH B E B
ZRRARESRFEE - Ay > EXBESHET
ERHARTEENAN—LREER T ER
azy 2ANREERENRANL - =
2 REERMBKRERGIRMIEE B RELEEE
BAGEMEER T REBIREEETAIE L  BNE
BREBFIERN - MERRHEASEHLEEAED
BHEEMERE - BITERE -

A& HE KB EAERebecca MacKinnon® 15
X IRt EERERIEENATEZ o M
FI1E 1 SR IBBIEZRIFVE E ML E3ERTH
AR F » ABRER[EIBOBURER - LUGTR B
ERBFEMRBIFE LT HMESHETE
EMEANBE B ARBIRE? - BEZE L - 1B
BYINERBIIEAEAERSN  EEAE
M - BRABA S AREENBERKEZI
ESRERIBEARNIIBEIEE « EHRER - TH
IHBEHE CRIMITHRIEBRAR » EEHR Bttt
HEE A NIRRE —EENATE S KFE
ERASE > BAIRELE G —SRRIEAIMIE - B1E
IREI I FitERAIRE E — S IS EERE IR - HEITE S
IRABIETE ©
1 RERZ
FEEBTABERUASERBELMEEA

1. http://blog.sina.com.cn/s/blog_4a59403701009d05.html

2. http://frodo.lib.uic.edu/ojs journals/index.php/fm/article/view/2378



HWaoser BeA BEERNER  B7E
$2rEIsEe c BERESAEAE T EE
& D BRESSL T facebook B[ ¢ FAABEIR 5| 4E
B S i {PIS OR A 5 M A AT SRR ?

BEEREREBEETE - I5XEEESEHEF
EBZ Ry - EfETHESI M RAVERE - 1KEAT
HMEER - 27 EEFREMERIFT - IREHK
L HES—HRMTR -

FR@EE X REMEREBIEE - HiER
E—E#HE  SERAEERIE -

RIBZE AR - BERE SR
—REEE S H14%6(Gunn, Donald * 2002) » £
IR ARSI AU - BEESIRNELL—HKES
SH27%  ESNHBGERERZZEIE -
(Field, ‘The Link between creativity and
Effectiveness’, 2010)BRLEELLYI @ BSR4 A
BEESEHIRAMS - ISHLU TSR -
BUfRSESE AR EESE -

1. Bl ESESEMKRSIEMEE -
(Pick, Sweeney & Clay, 1991; McQuarrie &
Mick, 1992; Stewart & Furse, 2000; Pieters,
Warlop & Warlop & Wedel, 2002: Till &
Baack, 2005)

2. ERBIETT AIRESHE—MRESH
2-9f&EBEHKRECHEE © (Till & Baack, 2005)

3. Bl ERESSEREEESNMBEMSE
ZHYEK%EE © (Field, 2010)

It

4. RIEESFHESIEBEERER  AAEX
MBI NNER RV M REEMIF SO > STHEBEEN
T o (Yang & Smith, 2009)

4

5. BIEESFEMNH AT RE T ESIER
EN& fMiF & o (Dahlen, Rosengren and Tom,
2008)

HIFBWMES

FPIER%N5E - AH EE{F 48 B9 T M B E iR 4%
BE - EHHR - FHappsZ T EEIRYITER - LUTE

—EERIERER - MEMEES > MREIE
ARmENRR - TETECS  EMNESAOEH
% - FAFERBESAIE - —EEREE -
BIREFREEERARSE > MAANSHEER
ERERMBOE ] - RER]LLE R MR AV IE
R OHE—E+ - +EEHES - FiEEES
BlE B2 —ELBEFORE  BHCSEEH
EEFE S B EREMIEZMEBRKES -
EEEE - BENEA  EEMRIEFSERE
BUMEEFTRERZAY -

MEEFEIFKEENEESREERE 2%
BIEEREEEZANESENR - MIEEHREE
£%facebook P [ » IRFAMEER - FLEEMZ

SHEETHEWEttESSER » i E
BhizHl 0 BEREW - A RERENE
EEMEMREN (MEBEEEHEENRER
£ - FEEERLikefy (Like T LIEA R HFZE
X BTYAMARZER - BiEELKkeEEBRRIE
facebookB EEEMENE ) - EEESRINE
BVPREVERER - BREBERINERNVIRRIS L - RE
ARIESREEREERN » BERINZESIR > B
CEHBEN-DEN A EBEEEERNES -

ERIEMESE

LT 2—RIZAHEESE . BAaEmX
B RZIEVEIF » ®BAJay z Decode » TS HFIA
ERIES B EKRE -

METBing |

ESETRIH
Eohee - mm S
HEEE A EI
EIF Jay 245 LGS

EH R B
B-nmEES
ABEH—E i 5
WHAIERTIE  BREFIRE—EEF -

BEREMJay BENANEREZEEETE
W EEATE - A% FIMfacebook, twitterfll
ELEFIEESAREEEbing mapiB S ERIFTTE
H o FIRNEHIRMERXEBEITHE TR



FIVESRR ~ M EEEEKEIE > EE S
B EEKAAR  BRTF 0 KIEBRIKHE - MEMEM
7R B{ERANE TR - alJay zAIH At - 32
REERM o EE —MEA - REfbing map
E—REEBERINESHEK > MalUEEREAR
Jay z MWBEE—EH —HMNEI(RIRRTEIE) - EiE
EEIEE - MR B REEE T bing map AYSESHIE
EIEE - MREBEMNZEFTEBRINEGIEZ KE
IEAEEERE > HEJay B EHESIE > £R2E
HXE  binglIEBEEERET11.7% » XK
BEERTABAXRBES OB - 2HEFHEF
HEA1108E  EHRIEI+-—(EAVIEREEN S -
(http://www.youtube.com/
watch?v=XNic4wf8AYga## = Jay z Decode)

HMEEGELSZT

M EESHNMERZ—  MEESETHRE
& @ERERED - BHEESNATAIRE
= A#EiMEAFEN TOERNESE
BEMEITH®ES  BERAFEZZH - Hbh—
&5 F 2 A1 R AR HEERVIEE) - EFIERAE R
FARAE EEME A ZIEMaviEs - SNEtEE - 8
EXBMFEE ? T EKREEER R E
o~ HERIERER - (RBAEZEZMREPIEP—
& - ZgFEmME - ABES~—HFEIE -

EBIAIZHESR ACanon Photo Chains °
CMGIEEENEE  DUREA LE—RER - I
EAMAEMESR—ETE FA T LHE
RSB - BRRAIE S E&EIME R RSEE
MER > BEEMREBCHER - EF—EHSE
TE - kA —E—EATEA - WHEKRNER
g ERSZEBEROEEEIME > sSXrT B4R
&~ FHAMMALERERIE » IR EEE RERER
BEEET  -AABCHWELEMERERST—®E
ey — (1) 77

g i SR —
— GESIE

_ '..L.: [ e
=41 LT
mL WA s oo
P - e

B o EMESE) T ERITE  HEH LR
1B BEBITERME R L& - CanonfE BN S
BRIEBINZEGSTY% - MCanonM WK E T AIZ
T FmAMEE - BEBETY ESITHEEMRY
i@ o (http://www.youtube.com/
watch?v=wS1dO8ydngE B{##= C anon
Photo C hains)

EERAIERE

IEEERE—EHE - AMRTERTER
17 ~ BEEFMPRENRMESHERZ A MEL -
iPhone apps ~ QR code + Geotech £ - A
EEEHIEEESEREBFEKRERESRY - Bh
EIRFERAEIEERN - BN EES ERERIFEEIM
Rl c BEIEEENZENEREBENDEFE - ES
FHRERE A BEIEAEEREI B - 5B
o SmEBREF  EMEEH AT
B IRSEE R RMAEEEE o HbERH
IEREI YRRy - EEEIRAIZEIRE -

EERIE - IFERBITE  BRAIFZERER
RELMNEERHRE - THEBRENTEE =M
EHTEVENRIF: - FIRFIZIEHTIE RSV BN £ )
B o

E R EEREAREAMPIA&MEIERE
B #REERAEENESARKMFSEZRNA
BEES > THeEfifEfacebook BF » @ L
H LR TEEENES - MR —LHH
ELEERMBENERRENX -

FEEEESEREETEER  IE5AIE
IKF - MEEFRBBERRNER  BHE WA
BREMT—RAT - SEHIET > BBEAR
ZEIT  c RATENRE - BHTER > A=
BHMRIBER /B EIERN > TeEUSEMER
BROEAEREFIC - BHIZHW B AIBRECAEH R -

-1 B
EEREABEERBG



10

Ripsnemsloi12s8nwapEs =
BB ANSEN R EZRED S S
14,297,814 ; REBEBEFEREBFRFERES
201.1% - BREBFHMASHMN2000F95F
1998 % 461 R BN 6 AE ST IR, - 5% 8 Lk Y
493,480,904 &= 6T77,072,06 T{&4%55H - H
2000 # i ASERARTS - F B AIBMF 40
2011 ERBH EESRMA T » SBRR%
29,2834&sN 5 - WA ZI37,5381% - BEA2006F /Y
WP LSS - AP EFHIBRSE172% o

FERN AR = B F & —BFp0 A P EE Mt
FIRFIREFLZHENDZEN o UNSERGEHR T 5
HERERE N - PRI MFTESE ~ XML
EXEE - EHAREEEEBE  E25FZ
Bl —EFRaE R AN - BTEEtE E B @MY T
iR 0 SO TR ASIEEIRAENESR

(textperts) -°

BESHNEEERE "85 EEARXE
=18 - BRFIESE BRI MBS, - BEEEEAYEE
FEELEEE LAY ABAEL - REANB IR T E M
Rul#FFE X (E M el LUIEE MR ETE )
FHh > BEFBABERATESELEE CAIFES 58
LUE B BENR - MfIBlER EEFEE FMICQRIIE
=AEML - 40 LOL (laugh out loud / K&t
%£) -~ BRB (be right back / B EM@EH) -
XOXO (hugs and kisses
/BBBER) EF 50
LIEGZEAEBZFEAN -
ERNRHEEFAREHRS - 4
a0 - T521, BR1E THRE
: 15]-(J ~ 7531 4 ﬁzéﬂg rﬁ
PR, ©

fiE AEN B 1RV A3E

BEAREREHEENMREEEZEEHRR
KEBHE > ZBEE12E1T7REEARFEAIREE -
Lin (2005) BMMimGEEXRBEFERAFIESE
SEFEENARFE © Yang & Chen (2009) ®LIJLTR
EFRERFIREENBERLETEEMNE - B
2005 FLinETT B KB EFEHFIREIEFEN
RFOMIRFEER - FRHEHRFEXEEERE

252% - AIE M EFAIERD - BRHTFEREY
FERZE - R2010F48ERM - iREBKED
—REIPBEIRBEETEE - HL My 3a.comif
EMHEEE HBI1TS5BHPBRLESE - TR
EFERATE -

(—) ZHEEH -

EXRAERLFITSRPEBELESRE - HRIH
82/ BERIORBKE & FIFHA16.45% ° &F
FE/INBIR T 1288 » FREERAKBIB215R » ZEh
EHRLUAPR=BEKZ  H£H57R (KFK14-15
B )  HXBH—84% (K#F12-138%) - H
H45% -

1T5RZEHBEF > 1668 (94.86%)
REBEEEFIRERE - K364 (33.75%) =
SHFEFERFIEEFECS B3I —4F 0 28.13%=
FEBOSHERFIREE —25F 5 21.25%09%
BB TE5—65F 0 13.3%ZEHHERIBT—S8
F o REI12%NZHEBEECIEI—10
F o 25%2FERFHEZI1IFEL L - EHEEETR
ARZHELFEAH LHERHBEEFIESEE
ERERREENRTS © KESDBEEH1 — 254
B > RE42BEEBEERSEMRISEI0EF
B E -

(Z) SsHWEEMAEEREE :
BEEFIREEEPAV134% (7457% ) B4
Z{EARENARTE - KEE5> (53% ) HHE*X0
— 10&%EEN » H20.7T7TX%HEBREFRIEFE11 —
SOMEFEH » 1EERT1IEE L EAY1513.85% » (&
X371 —50{EMY157.69% » 1H3iX51-TOMERY1S
4.62% ; B AMRAERKREASBSHEERAWHN
ERA P TI9E R(EFIGIEFGNFERAEHT -
EXRAENEEINEE BI51EM - Lin22005
FHMAREER  REFEAENAKBESHARE
ES5— 1015 - R XAERMELE > BIRH
2005—2010FHAM » F19AE P X 5EHAEL
ELEATE MERASFRBTEE  ESTHEE

=r I=
BREE—Bh-

(=) EXEMMER :
R EE XN R (RAIESKR—E

i



E) c REAaEFWTF P FER
(27.16%) ; FMHR% / FE (23.21%)
EMHPBPE/ R (17.78%) s B/ ZBE
(11.11%) s xAN (10.62% ) ; ZAh
(2.47%) - BEBEERMAISREMNIFER - FE
Bx5EE - BXRERABRIREIERE / F£ -
RBRH T D F 5K BHEAT IR HERYFHE -

() ERMAE :

FELE A2 1 EEIRPEN S —EZEF
C BB EIRIS MR RS - FEIRIRF 0
RZSAZEENE (1) BERBE  HXA

(2) BREVIIFRIBFIWBEMAIEE » (3) HH
LBRERIRE > MHEF WM SMmEE S (4) EEH
/EiAmnE 5 (5) #}8F2H / SRR T HFE
HHEERSEEIEERE ; (6) FEH LIRS
BIEEE 5 (7)) FBFAI#E 2 @4 AMFERE
s (8) BB ETHBEHSRXSZHA
BE: (9) ZHIX; (10) MB / LZBRAEFRE
RAIR /= (11) ZHFARXK : (12) 5EEHEFT
BEEE  (13) EFMTIER (14) EEHGHE
REE S (15) HZFEAM: (16) BREMAR
& (17) MMEPIXRESRE 5 (18) E¥IHGHE
28 (19) THE%REE / Ak mEE: (20)
FERNEERR - (21) 3=5KEE -

- M

() TBETHEMERRIGENEENE AFER
% :

RIEFRMNEE ~ BIRF@EEN (Instant
Messaging ) FRIEERIT - EEMRIEHIFE
HEABERA 0 BLARRREEES ~ MISEK - |
IFRIEEIFB SN ERF > RIEFTEAVERES
BREEEMFRZEZED > Atk RIEFHEEED

TRAFHS | -
ke o (VOGO Q@RERE
- AP —h < W ? o = S F“" = =
a0 - Khgel & AL Al I T
BRI ~ —K |m 2 2 & Fa@
RIS SE K R B e | E ATl |
WMo = ' E "r] .ﬂ = ! L 5
(40.46%) |¥ = < @ ¥ 4 @
AVART) e 2 @ B e @ &
REHRGM 4 o @ ) ® F @
EHBRARE (g & © 5 @ @ ®
Tk BB S B e

9.16%MIZEHBRMMIMETER  BEAZ -
6.87T%MIZEHEF X 5ENAE - FERIBIEMNER
1B - IEESAIMERERARIAR - REh
METRE "REFTHEEHREMRNBS
B > BISE¥E (76.34%) SHEEIEEER
= (20.61%) REZAE (55.74%) » HE\
QDI2UREER ~ 145%ZHETRE

BB (63.64% ) AIRELHERFEANEEDY
= ABERIR - HAPr47.73% R THE,
M15.91%METE "IEFEEE, s HHB
11.36%ZEHENR " TRIZE L & "IEETRE
B, oEMmMRFEIRFERR  FEAHEER
TRERE, o Hit 0 KEOEIEFT ARFEEN
A BEENEILRMIFRERAYEE -

IR E IR MR REE 18

IREESHE R =4FE (Media consumption
and preference ) B EEEERA/DAIGERE °
HOOF M HE » ZRHEZ MBS EL - KRS
RIS RMLLENE T RAREEEFTZNE
N EHESEmMSE EERXBEIRSE
(divergence of audience) ° AiZESIEFERYE
ESZ R (target audience) » EEBEBEH D=2
B MO ERE > REIE NS RS
(landscape) * BN EFEEBFENER - 2E
AAEEP—ERERANESEGEEN > Al
BRI HIRIERERER - MAZBIIIEEITEE
B EEMRFNIEAR - FiE - TERBES R
LDRHEHIERBEFE  feSHEBEEINMREES
BEE ©

ERH2cvIESE (2cvIEERAESSF)
Steve Watkinsf22003F &7 : " 5E85HFH 218
HESEMEANEES] - XIE KRS T AZE L
HEEZRNEREZE M (Media habits) © |
Hit - EXMEAI ABITERT—LEEREES
DF (12—178%) FERREHEXNNEN - iR
BEREER  EEFRESEXRXEHESEN -7
SFEEREERFHES RES S -

-1 B2
FEH- AR
HFRIRGES RS R

11



— EEBAREE - 2T AERKE TiBINE
XEBEBBEEE L, > 2011 F9081H2E A
T BALRFE B ER BRI A LR —E
BHARY T BIRFE ST R o ALKRBIRRER
BHMR  BERBHN—IPARRZAHRKE &
SR L AFBEMNEEMRMTYIE " ERTEE
REFRE , 0 BOEFIRBI— I EH B ZEMEREFRT
T o MIZEBEFI=ZERSHIR > FEX—E
FAKBH - — (U " SEkERES L FREYEET A E
AR BB AL BFRHZ—R 7

AEFRTEFZEARM  EARREEZAI
EBRAL TR EMEAVETE] - Bk T E—RFH=F
Rk Y EEEET 0 HERSEERIE K ~ BEEN
1B — I EMERE X - BN EERAEE
FUO950FE 1 21 515 B EH AT ESRIKEL * B
8614 ; FIH1300FE£EHEIdLK - B57THEA
SEH LR ERAA09S0F1215KEFEHE
TRHEEE BEMEEIAN ERESZN—
ReoemBETN > ESRANPFHRBERRA
K HE4573 88/ » I EERBHRILARK
EHFEE152 200 8RB 1THIERE  HTF X
T BRAKBMABE102EEAEIFERIILK - B
BRAFEEBEREIZFER o

EERPRYEE

PUEI B AT - FEHERXBERNSREE - AF—
EE IRV ERE - AE I 2B S EH AR
JT ; #E5E T UES A RIAEERE - B MMEES
IR R MERIRRAD ©

—(EREZIABS - BB I BT
T EOUNRTHLERER - BESES
KRBFERM—+F - FBAOKABE  FRE
YIEEMAORERE - — T —F - ERE LI
— BT
SEH K HE
B oo e

B -
TESHAE
BT$THBAT o
— (AE AR
RS E R

FR%ER - BRLEREMH0 TRAR . - ZEELTHF
BN o

AR ¥ EEMAYEEY - HHIEXREIHB
B PR/ NBRR R E - HERHE 2 E
B o EALREE - BEERMEENER © ¥5E
1B - EEIHREZBRTERE - AIANBERILE
EHAM - B L EETEIC ; @m0 —EGF
B "ESE L BREEN ATV
BOK - AT EERMBEARYEERL----- FERFIE
WBTEE > BAMATELAIMELSEE » MiE
ZREE > BABEERZAZEMME - " E/M
BB MEIRAR - RIS 7 o B H—(EE
Um BB F - APLE ARV AR o ABAREI T RS
B2 EBXE BT EMERZMME
0 TEAY HIRFBEERZBENAIRAR - 4 BK
FTE - TBIE . 2—RRENNEE 2
EFRTERSAEINRIIA - KBEREREFRK
#BH > BEHMNEE - 8  RA—UHRE
IR BEAGEERBEERBRIFDRE
€ N\F - HIFREBEE - ERHBAILIERE
EAKRBRRERE - "BEGE S HERERBE
MRS - FREHEBREMARE - 2
B EEAZE - tiEESHIHHMEBE -

IERERBEHZEMEL - BERES
LEBRSERE LT RREAR - BERYIER
£~ HEMEZI]mAE - BEA20KSE - KESD
FREAE R A ZRORRE - ZBEMTEES EE T REM
BYIER -

B ERIDREE

S A% R - BRERBLEHREFAEMIE
BRI HABAMEINNNEBELE  BEMME
BERTMATYE - FXEERE LHEZEMESHAY
MEALT o ERRER - FITESRFE
E - "R EPEBEHERRE—FELE M - 1850
B2 REREBMBME -  ERXEREL > 825
WEEET T EMEMISHAIES » 18505
EERER  RTEHERS - MMREH—MmE
HREZEMRROARIEE - EEIEEES -

dEX -~ FEFERERBRENSELE > iR
EEERL - SLEFRERUBIME—EFE -~ &



BEELHINERIRNL - FTEBRENBEERB A
HE—EFEERLL > TEUKRI—DOEAT
1 o 1A @ {EEERMMN ENFHE —E2HTE
INEE HRE—(ABZHIR(EEISEAISEE
7 ERNESESOEZE S - FZR2E—EH
ELRAXR B EARB—EZER X~ T
FHER o TERLRTRB 7, tHAIXKSME
ALl REMRE o BRI T BHARIZ IR #E
HER  FEMEESEINSREH > 2B
BEERY @ BSERLRGHIBIEE -

EBERRZMEN LAIENE - MBABZERIX
BERVORE - HHMINFBEER > Flanft
IR 1 B ZRTHE & ZE BT 45 th FI = R (K B AV RS
> AR =EFRE L - B—EREI A/
RESFRT - 24 945 B HATF ZEMBE ZERT SR b FI(K
B - Wt B REERRRE - BT 2R
BAEMRHREDEE -

MERBEILKRSBESE Bt TE=NR,

AR A LG EEAE R BEIVERX -

HBEIREFE

B REFERRAIREENEN P - T
E=FHRERS KRR - MAT ZFHk
£ BEMUMELESEE - L XRITEAVEEE
R ARED = [UFREH - SRERHEEBE
IR > BRI EERIVEFEESTRARE
B SfZEERTHMEE X RAMEENR
RIERX @ BECAREMESMRS @ REtE
TENERESEER  MEREFEHOASZE
RERE---BEFMEEREN—EMRE: A
TEMRAIUM T =+ =F588E 7 o ZEEF
2 THRMEBAEMEELSEETATE B
WE—RBELE B REE - L HAMEEK
WEZEFRT T Pt FaIMRERE - S2EFMKER
RIRIEAEBENFE MR RMECE
A EEERIELR - BALEERE - XHAfLE
A EF LLERRRAR - BEMIHEBUERIBUR
ERRHE  EHFABPEZLAELER) -

90 b — BRI AR o & kBRI RE R &
1) B o ERILES [

R XEEMFIEBRA
(RIFET - TEIEIRER L BY
SHEB ESIERABES - —fI
LHELERE  WREELIE— [F -
13— BEAORAR - db— T (R
TE—BHEAR 0 B8 |
BRERAY  BEBEIAKRNE—
TR EAE RIS E R - REEEHTH
mE {7 TER, ZER TTEEMEE
£ AXRTERASR  REFEENE— RS
EEBENENENEEE - TE_R, 8%
BRI E At R E -

TEZAENEEEERENESLE » it
EIRBKRIBIINOEE - HEBREENEE -
FEFEE - W HEEE PRI AR IB /M Ay AP SCHET AR
uh o BEMAARE "EHESF L 0 BEEE
BizOfa] @G . - BERERE LIRREESE
IMEIRRYEE - MPIEFRAOREE - @52
EHREBFEEORS FRRBEE > HRNE
ARLREHMNASEEMMERTERR H&E
MEFFZEEFEBXFREENBENRTME - &8

ERZER - STEALKRAIEKR
A EER TKAKEE, B E
REBNEEZERTS - FEZESE
BEE = A AIEBI N ERE
KR K3 B9 E T 3 7E R K s
B> —IKEREARBHIRE - FHE
e | RER TKARFE, F "HE
=, EftEKBBEEREN "HIEA®
—3 o AL RBYRBZMARE - B 7 R RHEKER - 7]
LIEfEkAE EEERE TRERG .,  MFEE
fEE R ERYEY) - RRMFE > AEITEREN
B 5 dE KRB - HBE&HRAIEEET - AN
REOILREUITIES S XAEHBEBREX
g~ BRIEFE-HEM B MAYIEREBF - EHR
E > =L THER -

POME BRI R A E B A T AL KEE
HETF AP —DF BRI TELENEE-H
ZRER OIS T T UE AR £ EA—EAIE -

r-1 BREFS
EFRMEBEREA

13



Radio has been a stable media over time, as it satisfies
a basic human need, i.e. to be connected and engaged to the
other end, through listening. It is a minimal-effort media. By
allowing us to multi-task, Radio secures its place in the modern
and busy world. This paper looks at Radio in Asia, based on
the RPMO analytical model (J.Yip, Media Digest, 2006-2010).
For any consumer technology, the first 2 pertinent questions
are: (1) How much? i.e. Can I afford it? and (2) Is it worth it? ,
i.e. Should I buy it, on considering the opportunity cost?

A Snapshot of Asia

Table 1 shows the radio sets per 1000 persons, in some
Asian economies, and their GDP-per-capita (PPP, Purchasing
Power Parity) in USS$k.

High receiver ownership occurs in economies with
high GDP-per-capita. Worldwide, for 1,000 persons, there are
about 1,267 radios for a high-income group, but only 138 for
a low-income group. Radio receiver cost is hence a critical
issue.

For a 90% home penetration (say, 3 persons per home),
GDP-per-capita (PPP) has to be over $7.5k pa. A radio (AM/
FM) costing say $15 is only 0.2% of the GDP-per-capita, this
being the average “marginal value (or in economic terms,
marginal utility)” of a radio set to the consumer. For a digital
radio receiver of $50, only high-ranking economies are likely
to pay for it.

Radio in the Competitive Multimedia
Environment

Now, we come to the second consumer question on
affordability. Table 2 has been postulated, to show its limited
competitiveness (before the emergence of powerful smart-
phones with wireless broadband internet access). The smart-
phone boosts mobility to a value of 3, yielding a total score
of 6.8 (for the radio part), helping the Radio group (ranging
from DAB+ to AM Radio) break its rank. Radio listening on
smart-phones is hence an important issue.

Economies |Radio sets/1000 persons G])(g/g%nta
Singapore 689 62.1
Brunei 300 51.6
Hong Kong 698 45.9
Australia 1885 41
Taiwan 362 35.7
Japan 955 34
S. Korea 1037 30
New Zealand 1006 27.7
Malaysia 425 14.7
Thailand 229 8.7
China
(mainland) 336 7.6
Bhutan 118 5.5
Sri Lanka 200 5
Indonesia 157 4.2
Mongolia 39 3.6
Philippines 191 3.5
India 120 3.5
Vietnam 109 3.1
Laos 148 2.5
Pakistan 72 2.5
P. New Guinea 83 2.5
Bangladesh 64 1.7
Myanmar 63 1.4
Nepal 37 1.2
Table 1: Comparison on Radio, among some Asian
Economies
References :

(a) http://earthtrends.wri.org/text/population-health/
variable-699.html

(b) https://www.cia.gov/library/publications/the-world-
factbook/rankorder/2004rank.html

Video|  V1deo, a4y gio|COntent ypopitiey | Total 1o
weighted range Score

DTT-

HD 3 9 3 2 0 14 |1
[PTV-

HD 2 6 2 3 0 11| 2
IPTV-

D 1 3 0.8 3 0 68 | 3
Internet

v | 03 1.5 0.8 3 1 63 | 4
DTT-SD| 1 3 0.8 2 0 58 | 5
Analog

v | 09 2.7 1 1 1 57| 6
Mobile

v | 02 0.6 03 | 15 3 54 | 7
DAB+| 0 0 08 | 25 2 53| 8
FM

Radio | © 0 1 | 3 5 9
Internet

Radio | © 0 0.8 3 1 48 | 10
DAB | 0 0 0.7 1 2 37 | 11
AM

Radio | © 0 0.3 1 2 33 | 12

Table 2: Competitiveness (A/V), postulated, excluding
Smartphones




RPMO Model and Analysis

The equation and a conceptual diagram are given
below, for analyzing the driving-force factors.

Key Factors Affecting Growth

For the Terrain factor (T), a basic description was given
(J.Yip, Media Digest, 2008/03 , on Mobile TV Development).

Consumers

Pr=ma
fl"/ \
Consumer | R P .M.O factors
Technologies N /‘

Driving Force (Radio)
[

DF=M[R,P,M,0]*T
{Memaory aid: Must Remave Promptly My Old Television)

RADIOQO. RPMO factors and their components

Regulatory, R:

- Spectrum availability

- Government incentives for the industry to invest
- Definitive timeframe for analog radio off
Pricing, P:

- Pricing of Radio-capable devices

Marketing, M:

- Strong and effective promotions by the industry
- Exploitation of older audience’ passion for radio
Other factors. O:

0O1: Content:

- Large number of new channels/ contents

- Strong local programming

- Value-added services eg traffic, other data, slides

02: Consumer Habits:

- Strong Radio listening habits (hours/ week)

- Identifiable major listening preferences/ habits

03: Device Attributes:

- Availability of a wide variety of device designs
- Easy of use, light-weight, long battery life

- Built-in display, for EPG

- Attractive designs/ functions; FM built-in

04: Quality:

- Good signal coverage

- Audio Quality (based on bitrate and encoding)

We now compare the 3 major groups of radio-capable
devices, using the RPMO model:

* AM/ FM receivers (FM), including feature mobile
phones with built-in FM

* Digital radio receivers (DR), eg DAB+
* Smart-phones (SP), with OS and 3G/ 4G/ WiFi
R (Regulatory):

Regulation of SP internet radio access is generally less
stringent than that for FM or for DR.

P (Pricing):

FM is extremely price-competitive. DR is less so. SP
(with mobile subscription) is most expensive among the 3
technologies. A related general equation on receiver pricing,
is as follows: Price A =Price B * (ratio of GDP/capita) * (ratio
of radio listening in hours/wk)

M (Marketing):

FM is fully mature, but DR requires intensive
marketing. SP has been vigorously marketed by
manufacturers (eg Android, iOS and Symbian phones)

01 : (Content): -

FM and DR capitalize on local content. Content on SP
(and PC for that matter) is huge. Due to the large number
of channels, it could cater for “Long Tail” consumer needs,
across countries.
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02: (Consumer Habits): -

Listening hours per week vary greatly among Asian
countries, ranging from 13 h/wk in China to 24 h/wk in
Malaysia (although Malaysia’s receiver ownership is
moderate). Consumer habits are hard to change. Most listen
regularly to only several channels and want to carry around
Just one mobile device. SP has widen access to radio services;
internet listening is rapidly increasing.

03: (Device Attributes): -

On ease of use, FM is the best and SP is the worst,
hence older people (who are loyal to Radio) find FM more
user-friendly. Features on FM are most limited and those on
SP are the richest; DR is somewhere in-between.

04: (Quality): -

FM, DR and SP can provide high-quality audio,
given good reception. FM networks are well established
and SP signal networks are being perfected by resourceful
telcos. Radio broadcasters have to build DR networks; hard
economics comes in.

The RPMO values for FM, DR and SP for each
economy can be computed by using the following RPMO

- Lowering radio receiver prices.
- Prolonged, effective promotional campaigns.

- New/ extended range of contents, with local
programming.

- Better understanding of the modern consumers’
habits.

- Exploiting older people’s passion for radio and the
younger people’s preference for internet radio.

- For receivers: ease of use, attractive designs/
features, light-weight, long battery life. For DR and SP, built-
in FM receiver reduces spectrum demands for wireless data.

- Strong reception even for indoors. For internet radio
service, ensure adequate service bandwidth.

Summary

Inherent factors affect Radio growth e.g. GDP-per-
capita, consumer habits, limited interactivity on FM and on
digital radio. Growth of radio in Asia may be enhanced by
building on the strengths of Radio (minimum physical effort,
multi-tasking), ability to take the listeners onto a mental tour
(inform, educate, entertain, much the same as

calculator, downloadable from RTHK, under
HDTV and IPTV Development (Media Digest,
2009/04)!.

The various pparameters vary from one
economy to another, so specific RPMO values
for FM, DR and SP cannot be easily calculated

being a good tourist guide), focusing on local
content, etc.

Digital Radio is a bridging technology, in
terms of techno-economics. Intensive efforts in
receiver price reduction, marketing/ promoting,

for Asia as a whole. The most sensitive parameter appears
to be P (Pricing). DR and SP growths (penetrations) in an
economy are substantially constrained by its GDP-per-capita.
For high-income economies, rapid growth of SP sales in Asia
(84M in 2010, 137M units in 2011, IDC), easily eclipses
those of DR, as SP offers additional high-value multi-media/
communications features.

Fostering Radio Growth

Based on the RPMO model, the following measures are
required:

- Liberal regulatory framework, providing incentives
for the industry to invest.

content development and, for a city like Hong
Kong, transmission improvement (but deep-indoor reception
could be solved by using a smartphone on home WiF1i).
Despite this, digital radio has a huge advantage in being not
subject to the increasing internet congestion problem eg in
wireless data transmission.

Thus radio broadcasters need to embrace the
smartphones, capitalizing on the internet, eg interactivity,
EPG, extended program information, apps for easy access of
radio channels, interconnecting to social media. Improved
wireless spectrum utilization can be achieved by equipping
smartphones with FM (and DAB+).

C+1 John Yip
Chief Engineer
Radio Television Hong Kong

1. http://www.rthk.org.hk/mediadigest/class/index_tech.html
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MULTIPLE DEVICES BECOME MORE CONNECTED

As Over-The-Top (OTT) video functionality becomes standard in progressively more affordable
TV sets, the connected TV installed base will inherently continue to grow regardless of whether
consumers are specifically seeking OTT capabilities or not.

ASIA-PACIFIC BROADCASTING December 2011

THE SECOND ECONOMY

Digitization is creating a second economy that’s vast, automatic, and invisible — thereby
bringing the biggest change since the Industrial Revolution. However, how we will fare in this
world, how we will adapt to it, how we will profit from it and share its benefits, is very much up
to us.

INTER-MEDIA December 2011

ONLINE BEHAVIOURAL ADVERTISING

Online behavioural advertising is the term used to describe targeted advertising over Internet
and mobile platforms that seeks to exploit the underlying interests or behaviour of the user by
using data collected from that user. At the heart of this controversial debate is a simple dilemma
for the user. The quid pro quo for access to free digital media offerings is that the advertiser is
allowed to understand how to target that user.

INTER-MEDIA December 2011

THIS IS THE SEASON FOR CONNECTED DEVICES

The explosion of tools that can stream video over the Web continues. How quickly some of
those devices will continue to move into homes remains an open question. But with no doubt,
the expansion of multiplatform viewing is making mobile devices a more important promotional
tool.

BROADCASTING & CABLE December 5, 2011

3D IS SLOW BUT SURE COMING OF AGE

A lack of original content and funding issues has slowed growth of 3D viewing, but progress is
still being made. The challenge is to make programming that is enhanced by 3D rather than
filling airtime with 3D as a badge.

BROADCAST December 9, 2011

PRIMED FOR A TAPELESS WORLD

As file-based delivery continues to take over from film, the post-production industry has been
investing in infrastructure and hardware to facilitate the demands of clients.

BROADCAST December 9, 2011



