12

2012118288 - THREHEME
( Asian Network for Public Opinion
Research » ANPOR ) £ Z=ZE Jt #Z2 ¥
(Saraburi) IEXXNAR I - BEEREBFEERFEEH
i E EEHEBEHREIR (CHO Sung Kyum) #E
£ EEEMTESLFHFTE (Secretary-
Treasurer) * MBREEMNEBXRBREMNEET
g HMIRERNEASSEEELE - AXEE
NABEREMAMAIRRILETE ~ RRFEFMMEEE

%= -

EREAEBRANE

B mNREMEREBNAIESRE 8
FEREMFNHAEEZZER - LIKERE ~ FEEE
MEFEHENRE - AIEREERE - T8
FRASHEMEI RSB  EEANBTS &
FTEMHEERESENDE  BFREEZ KK
A -

EIEEAE#E AR SZ3@F2 - AI R 2012 SR
EEMEEE (World Association for Public
Opinion Research, WAPOR ) HFEF&MEH
T1EEREE - 2010 F 5 A HARERWESEZS
e BMAFEE:E - REREEG - BEESR
MEMFENENX WA=FBEHE - =F—XK
AT HAttthE , - EEEFETEFIES
G EERFRFRTFE - BRERGETE
2011 F5 H2gmWBREHNEEEE P EKXE
1SRE - HEEKXKBEREMESTEIISLIIE 2012
FOHAEWBEECSEBEFEET - EEFZET
2011 F£ 9 RS MBS ARITHFEEH
IFXEEE °

21 FERRUETEIN S TEHEH 5T
BZitt - BFEREERMEETE - &% - H
FEEFENABMBRXHE @ FANAIHES
RESLS - AR EE 28 KIEALEEEUMLL
HMRAT 0 T LUE R AR B AR B R RE T SR B
ZEFEHEMNBEENER » SEHFLUSME
" o FRHELNLE - BRAATEEEHIR - BB
FImEE MR A LIH R R 2 EAYHE
o EERANE  EEEASEE -

BREAAdZH > BEKREATEE - £E

EEREEFENARES > HEIEFHEHSHE
FEY » M ER SR B A& 4F S A Ak 7 SR N AEAR AV BLEE
BE - FRBREXEEESR  DmINNEXENERE
BREEAERESR

BEEERMMBAIKLIL - RIREH R RHE
EEETEPN—XRER > BEELH - EHE
RREE @ BEFERMNZHAREE—% - 595
BeIZEENARRE o R - REEFTREEE - MA—
HENSE -

FUER > BEAFERZEMEAR - EBHBEEUX
BEERE - — XMW@ LRGEERE - —RIEEEE
TR CEIFIENXNEE - BEMRERELE
K o

2012F 11 B 27T E 28 H ' siEMNREWER
MEEREESEFEHEHERE  BXEES
217 XBAREALERN - AR EEEEE
BnlExttERERAEFRERSE - LEW
ENARATENRMEEECERMNEIFTEE - /&
R HEFAL—HESERSRIZENRENTR
fa%g - WHEIE ~ B REBRHBAEEEENR
EEHMNEE  EHER - RIMBRE L H
FRORAREKE PR
EEBEEM
BEIEA -
ZE itk - Az
CEDE R =90
T ERIGRIR
F5ERk °

Egist

i3

5 DMNREMEMEANESTE

1) HETENSEESHETRBERBBRES
MR TAE

2) HEIERA TIERTEAMNFIEE T A ;

3) B ERBHTENEERREEZEREESM

EAS
4) HEHRASIEFRTMNEERESMITAIK
g

5) ENERA ER MBI - BIETERES
H AR « B - TRAMARZMH
BOSE 5 ©



BE NI - 55N AT S B {th B BR
FH R EME  HEASEEEREMRKRIME -
ERAEBEEE HAREBEWRERES
(WAPOR) » ZEBEIREWMEZE ( American
Association for Public Opinion Research -
AAPOR) ~ BUNE B ERMIZRAEHE (FIHE
European Society for Opinion and Market
Research * I§fEWorld Association for Social,
Opinion, and Market Research -
{BHEIBERSTBESOMAR) ~ B &
BRZ2 R L#E# (UNESCO) &F
=,

B ABANREEREE
MERPENRAREES > 7

E2012 FHARMEBSEEFSHME -
BERRTEN-—HEAEEEREMEIIED
"RIABMEBRERRE , - RIVEREEERE -
LIRERBREAEE  ENRAREENNERES
fefEIRETINE N RFAFMEHNEE - IS
EEEE  AHBFEREB2EEERARRER
it E RS AR - JEAl —ARFHS SR R

BEAOMEEHEE -

HEHHE  ZEFRESLR
o EMRAEENEASES
BHEANt+AZER FTEEAEEAH
TER C BRXEMEHEFEMOT
BR o tEoh > #E#E AL T HEE S
- BiEEMNMEEEE - LUK

REEMEAZBNIELRMEE > Mok
Mt E W RASERARN » EITE
IR R ANEEZZ R 0 BB A AAMRAY
RKRBRBAHSM - REEFEY
HIRE 2013 EEHEMRBAE
11 BIEEEE T > 2014 E B R
2897 > 2015 7EENEETT - £EHME
AFE > TAHSFK - AhEEERPES > 1
REMEARESERFEAL -

SMRTRE X BETEl - EREK—FAH
hREBAMTEAF - 2T e (BNt E R KRBT
o YIS HERE - HIFILIESCEETT - BEUEE
B 2% B Hh & LU A B FE S #EEEIED - EHCEATIAY
BREMNFREZE S RMIFHESEEFRME - 2
RIS ERN B HE - BEEEZ -

tEsh - BT EMEBERE  EEMNEXRR
EtEIMNEEREE T —EME http://anpor.
hkpop.hk/ » fEAEZRNEFIRF/D - ERMNEH
B EFRRTE - AR ERE{ER AMHEMAYIE
KXiEE > AEHFAEEAM - ATLFERR - BRIMER
MEBEETEMNEMN  HERMIENERMEZED
SEEE -

RIBEEERE - MR IHREN RS
RMEREZRAS  UEXATEFES BE
FEFIRINZIEFE S @ (FAWBINE - ZFHED
MEAIREZHBMARETMNEZNEE  EF
HizMFRMEAIKREERE - ZAEMFRE -

MTEFESE A TR E 2 -
HESFEIEM - Eep - BT
RBIMAS TR L - TR B 48
BB MM IEE B MNEER T
£ BHTMNTtEMNREHES
| EEEEr AL -

LAgai 77 & F2 Ran M

MtENREME L FREREE > HP
—ERE - &R AEmEERRENFEA#EAE
Beh S8XEEEOHITEIT > TERM
AE2E - IR7E > SRR RE R HIED
BIRE > DM HEREDN - TEEMME
MAAMEE - BEEFFE A MR IHREE &
RKEE -

ER FR—EEFEAMBPEA - £ER
R AEEBEBERMNE S FMEERLT - HE3T
EERBEBFRPRE-—ENRES - FEKX
B REM AT 813a S 15150 5 Fy 5 PO He A0 L Ath 1R
INBEEREAREIZM  AET L HREIFAEM
T BEMEREEBEAFLEXRTZX
B BEAMEMEBEIMNBE FE—FAML
=

-~ §EREHE

BEEXBREMABIEE

13



