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IT TAKES TWO

Consumers are embracing a multi-device, second-screen environment across music, TV, films
and gaming. This article examines the rise of the second screen and how the boundaries
between TV, Internet and gaming are becoming increasingly blurred. However, there are
challenges associated with such compelling content.
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CONNECTED TV

There are a variety of names for new generation television — connected TV, Smart TV, IPTV,
cloud TV, Web TV, streaming video, Internet TV and a variety of others. Industry generally
might agree that this could be the year of connected TV — if everyone can ever agree on what
connected TV is.
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THREATS AND OPPORTUNITES FROM NEXT GENERATION TELEVISION

Video consumers have access to an ever increasing inventory of content choices. This paper
examines the motivations, strategies and prospects of ventures offering video content via new
methods. Does more choice than ever actually benefit consumers?
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IS MORE INTERNATIONAL REGULATION OF THE INTERNET HEADING UP?
Since its inception, the Internet has tested and challenged jurisdictional boundaries. More
recently, cloud-based services have added additional layers of legal and practical complexity
by shifting the computing paradigm from the purchase of products to the purchase of
services.
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THE BLOSSOMING OF 3D

From 2D conversions to nature documentaries, 3D filming and post techniques are changing
fast. How 3D can better engage a viewer with stories and characters is the mantle that needs
to be carried forward.

BROADCAST April 13, 2012

HEERREEHBEFLMRERERF
BEPERARABNAERS  EEEETNAEH  XPEEFNAFHERRS -
HHBGRAFRNFRURRS - ERERPBRETREENERE  BAEEELHTR
Y —ERE °

(1SR AL ZE—C4FA



