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FRIENDS WITH BENEFITS

Networks all over the hipness scale are turning to social media to communicate with viewers
and build larger, more engaged audiences for their shows. While doing so, they are getting the
added benefit of accumulating enough followers to attract the interest of their advertising
clients.
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A GOLDEN FUTURE

The National Public Radio in US has recently launched Argo, its pilot project creating Websites
that aggregate local and national news according to various themes. To a Web surfer, the
difference between a multimedia news site run by a public radio group and one run by a local
commercial TV or radio station is zip.
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WHAT’S NEW FOR DVB-H?

Recently, a number of international technology companies submitted technology proposals for
the next generation of digital video broadcasting-handheld (DVB-H) systems for delivering TV
to mobile devices, and a team of technology experts is about half way through the process of
sorting through them.
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GEARING UP FOR 3D DEMAND

With the increasing demand to broadcast 3D TV content, even uplink facilities need to be sure
that their infrastructures are now capable of transmitting large amounts of data, in the quickest
way possible. Broadcasters and mobile earth station operators have begun climbing the
“learning curve” on producing and transmitting live 3D TV broadcasts.
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